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https://attendee.gotowebinar.com/register/6166494792733231106
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http://twibbon.com/Support/dvam-2016-caturnspurple
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Domestic Violence 
Awareness Month

womenscenteryfs.org



• Learn from other DV agencies

• Use CPEDV and NNEDV resources

• Find ideas and graphics online

• Start small, grow over time

• Use free and low-cost tools

• Scale efforts to your agency and community

• Find easy ways for people to get involved

• Prepare, promote and partner

Resources/How to get started



Promotional Items and 
Presentations



• Target give-aways to 

each audience

• Offer presentations to 

schools, service clubs, 

businesses, and partners

• Think about how 

promotional items will be 

used/long term exposure





Social media, constant contact, 
and website



Facebook
• Focus on photos, video, 

and images

• Create your own graphics

• Statistics and testimonials

• Keep it short and sweet

• Link to your website for 

details

• Know your community, 

know your audience



Twitter
• Promote events

• Post photos and video

• Share pictures with links to 

your website

• Know your community, 

know your audience

• Re-tweet posts that tag 

your organization

• Use hashtags consistently



Constant Contact

• Save-the-dates

• DVAM email first weekday 

in October

• Link to your website

• Find the “sweet spot” for 

email frequency

• Target your emails to 

appropriate audiences



Website
• Promote events

• Include a “call to action” 

for awareness month

• Post all the details for 

those who’ve come to your 

site from social media

• Highlight DVAM events 

and activities on your 

home page





Traditional Media



• Radio PSAs

• Newspapers

• Monthly 

magazines

• Free publicity

• Press releases

• Follow-up

• Build 

relationships 

with media





Night of Remembrance 
candlelight vigil

• Feature the Silent Witness silouettes

• Invite families, elected officials, community

• Host at your location or another free site

• Reading of names, poems, testimonial

• Involve your board and community partners

• Free event, open to the public

• Promote to local media









What works & what doesn’t

• Know your community

• Know your audience

• Trial and error

• Focus on what is effective

• Involve partners

• Find free and cheap resources

• Events take time to develop

• People want to participate in a meaningful way

• Prepare and promote well in advance


